1) Two things…first is, people want to see how you can create a magnificent design while staying within today’s condensed budgets. Homeowners still expect the wow factor but at a fraction of the cost.

Secondly, Central Florida homeowners are becoming more aware of the Green movement every day. We are experiencing much greater interest in eco friendly products from our clients than ever before. The beauty of this increased demand is, like everything else, as more manufacturers incorporate these products into their offerings the lower the price becomes. We have some manufacturers that are walking the talk by offering some of the green elements that others are charging a premium for at no extra charge, you only need to request it. Incorporating green products into our parade homes, whether they are requested or not, is a great tool to spark a conversation with a potential client who may be looking for those things but can’t actually see them.

 

2)  It’s all about branding! The parade is a form of advertising like no other. When I put an ad in a magazine I am hopeful that a few people would come visit our showroom as a result of reading it. With the parade, for around the same cost of one magazine ad, you will be visited by hundreds of potential clients. You will create a personal relationship with them right then and there while showing off your best work. There is no other advertising like it, period. 

 

3) Preparation and follow up. You must be prepared properly before the event starts. Make sure your “product” is as close to perfect as possible, clean everything! People hate dirt and clutter! The last thing you want is to have to make excuses to every visitor about why something is broken or unfinished. Make sure your accessories are appropriate for the genre you are portraying. Tidy up the outside of the house where they will be entering and rope off the driveway.  Rope off anywhere they are not allowed to go inside and out. Lock doors to rooms that are off base! Have your homeowners put anything of value away, you never know… Have everything you need at the home, such as fliers, business cards, photo’s, frames, easels, trophies, packed and ready to go so when you arrive the work is minimal. Don’t clutter up the home with your sales materials. Prepare an outline of your sermon. Think of any questions that may arise and be prepared to answer them, don’t get stumped! Be professional! Dress accordingly; don’t be lounging when someone arrives, no eating in front of them! Have a sign in sheet; this is very important because you can’t follow up if you don’t have info. If possible have a greeter to welcome them and verbally ask them to fill it out; people expect it so don’t be shy. Follow up immediately! Send them something… 

5)  Use CKB! 

       The kitchen is usually the room parade goers are anxious to see, so when planning your parade entry try to incorporate those extra things that will give your kitchen the wow factor. People love to see things that are new to them. Things like walk-in hidden pantries, specialty appliances, exotic countertops, exotic wood species, custom wall finishes and the latest in cabinetry storage organization. Know the costs of each element and the cost of the total package because they will ask, don’t get stumped! Incorporate some eco friendly elements and know the story as to why they are “Green” Do some that are no extra cost and others that show what the extra costs might be. People want to know.  

  
 
 
 
